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China has witnessed leap-frog development of its publishing industry during the past thirty years of reform and opening-up, especially during the past decade of reform. There are now 560 publishers, mostly publishing companies, in China, not including those specializing in publishing for national minorities and blind people. Moreover, there are more than 10,000 periodical publishers, mostly publishing companies, in China. Following the restructuring of the publishing industry, China’s audio-visual, electronic and digital publishing and printing companies have also gone through structural and dimensional renovation and adjustment, ushering in a comprehensive and rapid development. At present, China’s publishing companies, playing by the rules of the industry and the market, have become the major player in the publishing market, which has gained great momentum and demonstrated vibrant potential of development. According to statistics, the number of books published in China grew from 150,000 in 2001 to 370,000 in 2011, making China the largest publisher of books, the second largest producer of electronic publications, and, in terms of total output value, the third largest printer in the world. China’s digital publishing grew from zero, with total sales amounting to 137.7 billion RMB yuan in 2011. Twenty seven national press and publication industrial bases have been set up and 600,000 rural libraries were open to public in China. WIPO Diplomatic Conference on the Protection of Audiovisual Performances, which gave birth to Beijing Treaty on Audiovisual Performances, and London Book Fair 2012 China Market Focus were both staged as successful events. The annual sales of publishing, printing and distribution industries in China amounted to 1.65 trillion yuan in 2012, up 13.6% than the previous year. It is fair to say that China’s administrative structure of the publishing industry is now more dynamic and China’s publications are of more variety than ever before. As a result, the publishing industry is playing a larger and larger part in China’s society.

China’s press and publication is undergoing historic reform and development now that a series of policies and measures aimed at developing a stronger national cultural strength more rapidly have been introduced at the 18th National Congress of the CPC, including the overall aim for the press and publication sector in 2013 to open wider and take more comprehensive reform, accelerate structural transition and upgrade, focus on turning out more fine and influential works, foster greater ability of communication, implement projects to benefit people, encourage the consumption on publications, give full play to the fundamental role that press and publication industry plays in cultural development, move faster to build a country with a world-leading press and publication industry in an earnest way and make new and greater contributions to developing a moderately prosperous society in an all-round way. We will work hard in the following five areas:

First, we will strive to do a good job in major publishing projects and earnestly carry forward with the strategy of turning out fine works in the press and publication industry. We will implement the national twelfth five-year plan to publish major works ,formulate medium- and long-term plans of the development of important fields of publishing, and promote the publication of a hundred original books and a hundred fine books written in national minorities’ languages and the compilation of a hundred ancient written relics. In short, we will work hard to publish more fine books that worth the title of classic.

Second, we will deepen the reform of the structure of the press and publication industry and vitalize the culture. We will mainly deepen the reform of for-profit publishers and non-profit institutions and guide enterprises not owned by the public in their development. We will implement the GAPP Rules of Encouraging Non-governmental Investment in Publishing to encourage and guide non-governmental investment in all kinds of publishing activities. We will focus on renovating the distribution system to establish a sound market that is unified, open and characteristic of orderly competition. We will also move faster to build a credential-based monitoring and supervision system and a penalty system in case of frauds. We will not waiver in our support for press and publication companies to go public and attract multi-layer investment, so that we can promote the effective combination of financial, non-government and press and publication capital.

Third, we will promote the leap-frog development of the press and publication industry to gain cultural strength. We will work earnestly to implement major projects, combine publishing with science and technology, accelerate industrial transition and upgrade and make great efforts to develop new ways of publishing, such as online, mobile and cloud publishing while promote present publications to go digital. We will implement major national projects, such as Chinese Fonts Project, the Project for Research and Development of Technologies to Protect Digital Copyrights, National Digital and Versatile Publishing Project, Digital Content Delivery Platform and R&D Project for Environment-Free Printing Technologies. We will also encourage publishers in investing in the development of new consuming facilities of cultural products that fulfill people’s needs. In addition, we will guide all investors in expanding the market in areas like publication, distribution, audio-visual products and online services.

Forth, we will benefit the people with press and publication by promoting their cultural lives.

Fifth, we will build a modern system of press, publication and communication to expand the influence of the Chinese culture, as well. We will develop brands of Chinese culture. We will invest more in wider areas with Classic China, an international publishing project, China Book International and From and Into Chinese, a books translation project. We will continue to negotiate with more globally renowned companies to promote the marketing of fine Chinese cultural products in mainstream markets in developed countries.

The focus of China’s publishing industry in 2013, along with the guidelines of its development, was set in the same year when the 18th National Congress of CPC was held, thus will not be changed in years to come.
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